LET'S STAY
CONNECTED

We believe in the value of strategic
partnerships and a collaborative
approach to supporting our industry
through long-term relationships, the
beneficial exchange of insights, and
excellence in service. Follow us on
social media for updates or set up a
quick call to talk in more detail.
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linkedin.com/company/strategic-treasurer-lic

@StrategicTreasurer

@StratTreasurer

Strategictreasurer.com/podcast
or wherever you listen to podcasts
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https://www.linkedin.com/company/strategic-treasurer-llc
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FINANCE
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Wednesday, May 1, 2024
2:00 PM - 2:50 PM EDT

MARK BROUSSEAU
Strategic Director, CMLI O/O
j@f CRAIG JEFFERY WHERE
Founder & Managing Partner, Strategic Treasurer Live online presentation
Replays at StrategicTreasurer.com
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Certified Corporate

Analysis Profeceion This presentation is provided by Strategic Treasurer and CMLI.
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ABOUT THE SPEAKERS

GET TO KNOW TODAY'S SUBJECT MATTER EXPERTS

MARK BROUSSEAU

Mark Brousseau is Strategic Director at CMLI.

Over the past 29 years, Mark Brousseau has
established himself as a thought leader on
accounts payable, accounts receivable,
payments, and document automation. A popular
speaker at industry conferences and on webinars
and podcasts, Brousseau advises prominent
end-users and solutions and services providers
on how to use automation to improve document-
and payments-driven business processes.
Brousseau has chaired numerous educational
conferences and has served on several industry
committees and boards. He resides in Center
City Philadelphia with his wife and three sons.

CRAIG JEFFERY

Craig Jeffery formed Strategic Treasurer in 2004
to provide corporate, educational and
government entities direct access to
comprehensive and current assistance with their
treasury and financial process needs.

His 30+ years of financial and treasury
experience as a practitioner and as a consultant
have uniquely qualified him to help organizations
craft realistic goals and achieve significant
benefits quickly.
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TOPICS OF
DISCUSSION

KEY AREAS OF FOCUS &
ANALYSIS
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ABOUT THE SURVEY
KEY POINTS OF INTEREST
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Al TOOLS
FAMILIARITY AND USE

Al

FUTURE USE OF Al
EXPECTATIONS

IMPACT ON STAFFING
TREASURY AND FINANCE

GENERATIVE Al

USES AND EVALUATIVE
FACTORS

¥

KEY TAKEAWAYS
FROM THE RESEARCH
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SURVEY QUICK STATS

GENERATIVE Al IN TREASURY AND FINANCE

—————— Development ------ ------ Run-Time ------ ---------------------eeeeoeeeeeeeeeoe————  Analysis ------------=----mmmmmmmm e

24

Questions

® 145 1st £ 4 week
- Respondents v= Year of Research E Survey Run-Time

Organization Headquarter Location Corporate annual revenue

Under S50M — 21%

Europe
— %
I,:r?:gr]ica " l Asia- S50M-100M | 4%
77% o ‘__ Pacific
7% S100M-500M | 10%
2% | . 2% $500M-1B | 12%
Latin &— Africa
South S1B-10B | 29%
America

Greater than $10B — 25%

#GOSTRATEGIC
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FAMILIARITY WITH Al TOOLS

PROVIDERS MORE FAMILIAR THAN CORPORATES

» Please indicate your familiarity with the following:

13% more providers report

being “very familiar” with Al
)

{ \

Corporates

Providers

25% | Corporates

Generative Al

0% Providers

Potential application of a 38% | Corporates

generative Al in treasury a
and finance

24%| Providers

] Very familiar ] Somewhat familiar Not familiar

#GOSTRATEGIC
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USE OF Al TOOLS

NOTABLY MORE CORPORATES THAN PROVIDERS USE Al PERSONALLY

ﬁ Use personally ﬂ Use for work

94%

19% more corporates report

—

using Al tools for personal use

38%
35%

| 33%

Corporates Providers Corporates Providers

Note: Not all responses displayed
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POLL QUESTION

To see the poll questions, please:

Make sure you're logged into the
Zoom app.

Check to see if it's hidden behind
other windows. You can use Alt+Tab
to toggle between windows.

Ensure your version of Zoom is up to
date.

If none of the above works, your
organization may be blocking this
feature.
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MASSIVE GROWTH ANTICIPATED

AMONG THOSE CURRENTLY USING Al

» How do you expect your Al use to change in the next 12 months?

ﬂ Corporates ¢¢ Providers

1%/0% 4% /0%

] Expand use ] Continue using at current level

Reduce Al use B Stop using Al
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EXPECTATIONS OF USE

AMONG THOSE NOT YET USING Al

» How do you expect your Al use to change in the next 12 months? (Select all that apply)

ﬂ Corporates a_a Providers

] Experiment with Al tools for work

] Experiment with Al tools for personal use

Note: Not all responses displayed
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POLL QUESTION

To see the poll questions, please:

Make sure you're logged into the
Zoom app.

Check to see if it's hidden behind
other windows. You can use Alt+Tab
to toggle between windows.

Ensure your version of Zoom is up to
date.

If none of the above works, your
organization may be blocking this
feature.
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CORPORATE USE OF Al

CURRENT AND PLANNED

» CORPORATE: Please describe your current and planned use of Al in the following areas:

Automated cash flow
forecasting

B Currently use

Note: Not all responses displayed

Over half expect to
_ begin using Al for
cash forecasting
within 1-2 years

Fraud detection and
prevention

B Use within 1 year

Smart payment and
settlement processing

] Usein1-2 years

#GOSTRATEGIC
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CHALLENGES TO BE ADDRESSED

CASH FORECASTING TOPS THE LIST

» What specific areas or challenges do you expect Al to address in treasury and finance?

65%

56% 55%

53%

48% 0%

Cash forecasting accuracy Manual reconciliation tasks Aggregation and normalization of data

B Corporates B Providers

Note: Not all responses displayed
#GOSTRATEGIC
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EXPECTED Al IMPACT ON STAFFING

MUCH LESS EXPECTED ON TREASURY

Increase staffing levels Allow organizations to Decrease staffing
maintain staffing levels levels
71%

— 20%

91%

42%

19% —

23%

7% 7%
Treasury Finance Treasury Finance Treasury Finance
(Non-Treasury) (Non-Treasury) (Non-Treasury)

#GOSTRATEGIC
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POLL QUESTION

To see the poll questions, please:

Make sure you're logged into the
Zoom app.

Check to see if it's hidden behind
other windows. You can use Alt+Tab
to toggle between windows.

Ensure your version of Zoom is up to
date.

If none of the above works, your
organization may be blocking this
feature.
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USES FOR GENERATIVE Al
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TOP USES: AIDING WITH RISKS AND COUNTERPARTY EXPOSURES

Corporate expected use of generative Al in the following areas

62%

Identify risks and
evaluate exposures

A

92%

Evaluate counterparty
exposures using public
information

'5:"\

40%

Evaluate FX exposures
and recommend
actions

®

36%

Evaluate and
recommend investment
options

a

#GOSTRATEGIC
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GENERATIVE Al SOLUTIONS

PROVIDERS ARE UNPREPARED TO OFFER THEM

16% - Fully prepared

Partially prepared — 29%

55% - Not at all prepared

m For banks, 92% say they're either partially or not at all prepared
to offer generative Al solutions.
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GENERATIVE Al SOLUTIONS

FACTORS PROVIDERS CONSIDER

Elements providers examine when assessing generative Al solutions

Data security and privacy 68%

Cost of implementation 68%

Integration with existing systems 58%

Scalability and flexibility 52%

Note: Not all responses displayed
#GOSTRATEGIC
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FINAL THOUGHTS

HOW TO PROCEED
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PILOTING

* A notable portion
of your peers are
piloting Al

« A majority plan to
do more

n
FORECASTING

 Logically the top
area of focus

« Data confirms itis
the top area

 Most time, more
time, much
attention

\

DATA SECURITY

* Protecting data

* Protecting
payment
processes

@,

EVALUATE USES
* Risks

« Counterparty risk
management

 |nvestments

« Aggregation and
normalization of
data

#GOSTRATEGIC




2024 © Strategic Treasurer, LLC. All Rights Reserved.

Y emli

CASH MANAGEMENT LEADERSHIP INSTITUTE

LET'S CONNECT

DON'T LET THE LEARNING END HERE...
CONTACT US WITH ANY FUTURE QUESTIONS

Thank you for your interest in this presentation and for allowing us to support you
in your professional development. Strategic Treasurer and our partners believe in
the value of continued education and are committed to providing quality

resources that keep you well informed.

-

STRATEGIC TREASURER

Craig A. Jeffery,
Managing Partner

craig@strategictreasurer.com

+1 678.466.2222

-

CASH MANAGEMENT LEADERSHIP INSTITUTE

Josh Barrett,
Director

jbarrett@divcom.com

+1 207.842.5565

%STRATEGIC
TREASURER

2024

Generative Al in
Treasury & Finance
Survey Report
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Download the Generative Al in Treasury and
Finance Survey Report for in-depth
commentary. Survey respondents will be sent
the exclusive, detailed report.

¥, Download Report

#GOSTRATEGIC
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CORPORATE TREASURY & FINANCE

We help treasury do more of the right work with less of the waste.

ADVISE Maijor Projects ASSIST Outsourced Services

* Treasury Structures
 Liquidity & Risk

« Banking Services

« Treasury Technology

Fee Management
Employee Security Training
Compliance Services
Connectivity & Onboarding

@ RESEARCH Market Data INFORM Industry Insights

Survey Participation

Research Report Access
Industry & Peer Benchmarking
Critical Treasury Assessment

Technology Analyst Report
Webinars (CE Credits)
Podcasts & Videos

eBooks & White Papers

© Feenix SMS SecureTreasury’ ‘:1 y FinTech e TREASURY D CTM

= HOT UPDATE oo

SPEND MANAGEMENT SOLUTIONS PAYMENTS SECURITY TRAINING

Learn more or schedule an introduction today at
#GOSTRATEGIC
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PROVIDERS

BANKING, FINTECH AND INVESTMENT

We help providers engage treasury with smart marketing solutions.

ADVISE Maijor Projects ASSIST Outsourced Services

» Go-to-Market Advising

* Product Design & Roadmapping
« Messaging Optimization

* |nvestment Validation

Sales Optimization & Training
Marketing Team Support
Content Amplification

SME Speaker Bureau

@ RESEARCH Market Data INFORM Industry Insights

Treasury Insights (Data Services)
Tailored Market Research
Survey Program Sponsorship
Client Benchmark Reporting

Expert Content Creation
Platform Access & Distribution
Targeted Demand Generation
Custom Campaign Programming

Ne Treasury ¥ FinTech = TREASURY 4@ TREASURY
o Insights. o1 UPDATE soocsc: [ACTM ‘s

W’ COALITION

Learn more or schedule an introduction today at
#GOSTRATEGIC
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