
MODERNIZING 
ACCOUNTS RECEIVABLE 
PROCESSING: 2023 
SURVEY RESULTS

This presentation is provided by Strategic Treasurer and Corcentric.


WHAT
Discussing the results from the 2023 
Modernizing AR Processing Survey.


WHEN
Wednesday, September 20, 2023
11:00 AM – 12:00 PM EDT


WHERE
Live online presentation 
Replays at StrategicTreasurer.com

ANTHONY MIGNOGNA
VP, Strategic Solutions Engineering, Corcentric

CRAIG JEFFERY
Managing Partner, Strategic Treasurer
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#GOSTRATEGIC

ANTHONY MIGNOGNA
With a background in consulting and software, 
Anthony has helped mid-market and Fortune 
1000 companies drive value throughout their 
organization via business-to-business 
technology and services. He has worked across 
a number of industries, enabling finance and 
procurement teams with tailored solutions while 
leading digital transformation, business process 
optimization, cost reduction, working capital 
improvement, and other value generation 
strategies.

C

CRAIG JEFFERY
Craig Jeffery formed Strategic Treasurer in 2004 
to provide corporate, educational and 
government entities direct access to 
comprehensive and current assistance with their 
treasury and financial process needs.

His 30+ years of financial and treasury 
experience as a practitioner and as a consultant 
have uniquely qualified him to help organizations 
craft realistic goals and achieve significant 
benefits quickly.

ABOUT THE SPEAKERS
GET TO KNOW TODAY’S SUBJECT MATTER EXPERTS
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ABOUT THE SURVEY
SURVEY & FIRMOGRAPHICS 

KEY TAKEAWAYS
FROM THE RESEARCH

TOPICS OF 
DISCUSSION
KEY AREAS OF FOCUS & 
ANALYSIS

PAIN POINTS
FORECASTING HURTS THE MOST

INBOUND PAYMENTS
BANKS AND CHANNELS

FRAUD
LOSSES AND CONCERNS

VISIBILITY
DESIRE FOR REAL TIME
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SURVEY QUICK STATS
2023 Modernizing AR Processing

13%

6%

12%

15%

41%

13%

Under $50MM

$50MM-100MM

$100MM-500MM

$500MM-1B

$1B-10B

Greater than $10B

What is your company's annual revenue? (in USD)Regions of Operations

North 
America

Latin & 
South 
America

Europe

Asia-
Pacific

Africa

Middle 
East

94%

31%

42%

17%

18%

37%

200+
Respondents 50+

Questions

?4 Week
Survey Run Time



20
23

 ©
 S

tra
te

gi
c 

Tr
ea

su
re

r, 
LL

C.
  A

ll 
Ri

gh
ts

 R
es

er
ve

d.

#GOSTRATEGIC

ORDER-TO-COLLECT
A COMPLEX ENVIRONMENT

 How many banks do you receive payments into?

78% of large companies use more than 1 bank

26%

21%

13%
12%

11%

6%

9%

2%

1 2 3 4-5 6-9 10-20 21+ I do not know

72%

38%
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INBOUND PAYMENT CHANNELS
CURRENT USAGE AND PLANS TO USE

88%

86%

75%

47%

34%

26%

9%

16%

7%

High-value electronic payments (e.g., wire transfers or
RTGS)

Low-value electronic payments (e.g., ACH in the US)

Credit card (Mastercard, Visa, American Express)

Electronic bill presentment and payment (EBPP)

Real-Time Payments (RTP)

PayPal

Zelle

Currently use Plan to add in the next year

3%

3%

2%

1%

1%

 Which of the following inbound payment channels do you use or have plans to add in the future?

Note: Not all answer choices displayed
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POLL QUESTION

66%

56%

51%

46%

45%

35%

14%

2%

Cash flow forecast/calendar

Unapplied payments

Payment channels

Rejected/disputed invoices

Reason codes for unapplied payments

Aging reports

Team productivity

Other

Poll 1 - To which of the following reports would you like same-day or 
real-time visibility? (all that apply) 
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REAL-TIME VISIBILITY
DESIRED ACROSS A RANGE OF REPORTS

42%
39%

37%

27%

48%
46%

37%
39%

Payment channels Cash flow forecast/calendar Unapplied payments Reason codes for unapplied
payments

2022 2023

Desire for real-time visibility to the following areas

Note: Not all answer choices displayed
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POLL QUESTION

39%

36%

22%

2%

1%

More important

Significantly more important

About the same

Less important

Significantly less important

Poll 2 - Inbound payment security has become _______ over the 
past two years. (single choice) 
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FRAUD
AND ITS IMPACT

Suffered a 
financial loss or 

an inconvenience 
due to redirected 

payments

25%

Payment redirection

Inbound payment security has become more important 
or significantly more important over the past two years

70%

No respondents indicated a decrease in importance

Payment security concerns
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SCALING ORDER-TO-COLLECT
ACTIVITIES IN NEED OF BETTER SCALABILITY

Top three areas that would be problematic if they were to 
experience growth

48%
46% 46%

Cash application Collection Reconciliation
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RECEIVING AND POSTING PAYMENTS
BANK-PROVIDED RECEIVABLES SYSTEMS

2021

50%

2022

46%

2023

29%

Significant decline in use of bank-provided receivables systems for posting payments
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POLL QUESTION

52%

43%

36%

32%

31%

26%

21%

16%

13%

7%

Forecasting

Reporting/visibility

Invoice communication/adjustments

Data and payment needing to be reassociated

Staff intensive work around collection

Supporting multiple payment types

Different collection requirements

Supporting multiple invoicing modes

Accessing customer portals

Other

Poll 3 - What task is the largest pain point in your AR process? 
(select up to three) 
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PAIN POINTS
FORECASTING NOW TOPS THE LIST

Note: Not all answer choices displayed

 What task is the largest pain point in your AR process? (Select up to three)

13%

39%

19%

29%
32%

23%

39%

26%
29%

Forecasting Staff intensive work around
collection

Reporting/visibility

2021 2022 2023

3X
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BANK SERVICES FOR CLIENTS
PRIORITIZATION OF FORECASTING DECLINES AGAIN

Note: Not all answer choices displayed

77%

68%

60%
57%

2020 2021 2022 2023

Very high or high importance

Banks see forecasting services as decreasing in importance even as 
corporations have increasingly rated forecasting as a top pain point
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TAKEAWAYS
IDEAS AND POINTS TO BRING BACK TO THE OFFICE

EXAMINE

• Look at the 
overall process 
to find 
opportunities

• Your pain 
points likely 
mirror others

• Determine best 
method for 
improving 
quality and 
scalability

FRAUD

• It isn’t going 
away

• Requires 
vigilance, 
technology 
and services

• Do not forget 
the human 
element

VIEW

• Who needs 
better visibility 
internally?

• What do our 
partners need to 
know and see

• Add the data / 
visibility needs

INCREASING 
CHANNEL 
COMPLEXITY

• The order-to-
collect 
workstream is 
growing in 
complexity

• Understand 
how your 
organization 
can best 
handle 
complexity
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LET’S CONNECT
DON’T LET THE LEARNING END HERE…
CONTACT US WITH ANY FUTURE QUESTIONS.


STRATEGIC TREASURER

Craig A. Jeffery, 
Managing Partner

s craig@strategictreasurer.com

v The Treasury Update Podcast 

x linkedin.com/in/strategictreasurer/ 

Thank you for your interest in this presentation and for allowing us to support you 
in your professional development. Strategic Treasurer and our partners believe in 
the value of continued education and are committed to providing quality 
resources that keep you well informed.


CORCENTRIC

s info@corcentric.com

z 833.201.7120

x corcentric.com/

SURVEY REPORT
Download the 2023 Modernizing AR Processing Survey 
Report for in-depth commentary. Survey respondents 
will be sent the exclusive, detailed report.

Download Report

https://strategictreasurer.com/2023-modernizing-ar-processing?utm_source=20230920wbnr
https://strategictreasurer.com/2023-modernizing-ar-processing?utm_source=20230920wbnr
https://strategictreasurer.com/2023-modernizing-ar-processing?utm_source=20230920wbnr
https://strategictreasurer.com/2023-modernizing-ar-processing?utm_source=20230920wbnr
https://strategictreasurer.com/2023-modernizing-ar-processing?utm_source=20230920wbnr
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PRACTITIONERS
CORPORATE TREASURY & FINANCE

We help treasury do more of the right work with less of the waste.
Learn from our experience. Leverage our expertise.

• Treasury Structures
• Liquidity & Risk
• Banking Services
• Treasury Technology

ADVISE   Major Projects

• Survey Participation
• Research Report Access
• Industry & Peer Benchmarking
• Critical Treasury Assessment

RESEARCH   Market Data

• Fee Management
• Employee Security Training
• Compliance Services
• Connectivity & Onboarding

ASSIST   Outsourced Services

• Technology Analyst Report
• Webinars (CE Credits)
• Podcasts & Videos
• eBooks & White Papers

INFORM   Industry Insights

Learn more or schedule an introduction today at strategictreasurer.com/practitioners
2023 © Strategic Treasurer, LLC.  All Rights Reserved. #GOSTRATEGIC

https://strategictreasurer.com/practitioners/?utm_source=wbnrdeck


#GOSTRATEGIC

PROVIDERS
BANKING, FINTECH AND INVESTMENT

We help providers engage treasury with smart marketing solutions.
Extend your reach. Strengthen your impact.

• Go-to-Market Advising
• Product Design & Roadmapping
• Messaging Optimization
• Investment Validation

ADVISE   Major Projects

• Treasury Insights (Data Services)
• Tailored Market Research
• Survey Program Sponsorship
• Client Benchmark Reporting

RESEARCH   Market Data

• Sales Optimization & Training
• Marketing Team Support
• Content Amplification
• SME Speaker Bureau

ASSIST   Outsourced Services

• Expert Content Creation
• Platform Access & Distribution
• Targeted Demand Generation
• Custom Campaign Programming

INFORM   Industry Insights

Learn more or schedule an introduction today at strategictreasurer.com/providers
2023 © Strategic Treasurer, LLC.  All Rights Reserved. #GOSTRATEGIC

https://strategictreasurer.com/providers/?utm_source=wbnrdeck
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